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MARKETING MANAGER
Brand Management / Marketing Communications / Public Relations

Creative, talented, well-educated Marketing Professional with a passion for delivering results with a
fresh and unique perspective. Strategic thinker and problem solver with a proven track record of
planning, creating, implementing and leading a variety of marketing programs. Demonstrated
success driving organizational growth through implementation of key projects. Solid leadership and
training skills; able to motivate and lead project teams. Adept at communicating with all levels of
management, vendors, and cross-functional department teams to coordinate overall marketing
efforts.

Sales Promotion & Public Relations
Market Research & Analysis

Team Building & Management
Budget Preparation/Administration

Strategic Planning and Support
Marketing Collateral Development
Training Materials Development
Direct Marketing Programs

PROFESSIONAL EXPERIENCE

MARKETING SERVICES MANAGER, 2005 — 2006
Company One

Manage marketing projects from concept to production including new product research, in-store
promotions, gift cards, menus, food and beverage photography, TV & Radio creative development,
website, sponsorships, etc. Oversee and manage ad agency relationship and provide creative
direction for all marketing directives. Lead public relations and media relations communications
efforts. Maintain active competitive marketing activity database. Report directly to President/COO,
providing one-on-one project updates and strategic input.

Key Contributions:

Lead development and implementation of new beverage marketing program, including new
menu, resulting in 20% increase in beverage sales revenue within first two months of launch.

Leveraged exclusive sponsorship arrangements to produce approximately $180,000 revenue in
less than a month's time with a total investment of less than $2000.

Developed and Implemented inventory management solution to reduce menu printing waste
and improve restaurant compliance, resulting in a projected annual savings of $250,000.

MARKETING PROJECT MANAGER, 2004 — 2005
Company Two

Managed the execution of multiple projects from concept stage to final production including
product and retail packaging design, product photography and TV commercial shoots, media
placement, etc. Communicated product, packaging and safety testing requirements to Hong Kong

...Continued...

and Chinese manufacturers. Directed and managed outside contractors such as graphic artfists,
sketch artists, sculptors, and photographers. Drove tight marketing and development schedules to
on-time completion. Reported directly to President/Owner, providing one-on-one project updates
and strategic input.

Key Contributions:

Successfully managed entire launch cycle of three new products from concept to shelf,
including product and package design, safety testing, media placement and sales
presentations to retailers, resulting in nearly $3 million in new sales revenue.

Established new factory relationship with Chinese manufacturer, resulting in greater efficiency
and significant cost savings.

Company Three

Designed and managed various promotions and incentive programs to add emphasis to product
lines. Performed quantitative and qualitative analyses of product sales performance and various
programs. Assisted in planning and facilitation of various meetings (monthly announce meetings,
quarterly key account meetings, annual business review meetings, etc.). Created presentations and
presented marketing plans to various levels of Ingram management. Acted as communication
leader between corporate and sales staff via newsletters, broadcast voice and electronic mail
messages, and various e-business sites. Designed unique and creative incentive programs product
lines. Managed partnership arrangement (including budgets, projects, and personnel).

Key Contributions:

Working with retail marketing professionals and brand assistants, successfully implemented
largest video promotion ever and one of the most successful chain-wide promotions in their
120-year history.

Designed, developed and administered nationwide, multi-chain sweepstakes. Promotion
generated record sales for all three chains and minimized product returns.

EDUCATION

Master of Business Administration
Xxooooxxx Xxxxx College of Business
XXXXXX XXXXXXXXK KXXKXXKXXKXXX

Bachelor of Science in Organizational Communication
XHXXXXK XHKXXXXXXX
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SUMMARY OF QUALIFICATIONS

Marketing Executive with proven success in designing, managing and executing initiatives that
strengthen corporate identity, brand awareness, e-presence, product/service knowledge and
competitive position.

Demonstrated ability to develop, plan and implement all facets of communication, product
management, promotions, advertising and creative functions. Solid understanding of cutting-edge,

new media marketing tools and trends. Uses collaborative style and innovation to strengthen
revenue, profit and competitive market position.

AREAS OF EXPERTISE

SELECTED ACHIEVEMENTS
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Xxxxxx Brand Manager / Analyst
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ADDITIONAL WORK EXPERIENCE

. % 0 &  -00000 $ 4200 F
PR
. < % =& 200000 % [ & %
- R $ - & &
$
. 0 6 €200 Xxxx Xooooods 17,

. K 00000 F 4200000 =00000004 K 20000000 -0000000 F



