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MMMMARKETING ARKETING ARKETING ARKETING MMMMANAGERANAGERANAGERANAGER     
Brand Management / Marketing Communications / Public RelationsBrand Management / Marketing Communications / Public RelationsBrand Management / Marketing Communications / Public RelationsBrand Management / Marketing Communications / Public Relations    

Creative, talented, well-educated Marketing Professional with a passion for delivering results with a 
fresh and unique perspective.  Strategic thinker and problem solver with a proven track record of 

planning, creating, implementing and leading a variety of marketing programs.  Demonstrated 
success driving organizational growth through implementation of key projects. Solid leadership and 

training skills; able to motivate and lead project teams.  Adept at communicating with all levels of 

management, vendors, and cross-functional department teams to coordinate overall marketing 
efforts. 

• Strategic Planning and Support • Sales Promotion & Public Relations 
• Marketing Collateral Development  • Market Research & Analysis 
• Training Materials Development • Team Building & Management 

• Direct Marketing Programs  • Budget Preparation/Administration 

 

 
 

 

 PPPPROFESSIONAL ROFESSIONAL ROFESSIONAL ROFESSIONAL EEEEXPERIENCEXPERIENCEXPERIENCEXPERIENCE    
 

 

 

 

 

MARKETING SERVICES MANAGERMARKETING SERVICES MANAGERMARKETING SERVICES MANAGERMARKETING SERVICES MANAGER, 2005 – 2006 
Company One 

 

Manage marketing projects from concept to production including new product research, in-store 

promotions, gift cards, menus, food and beverage photography, TV & Radio creative development, 
website, sponsorships, etc.  Oversee and manage ad agency relationship and provide creative 
direction for all marketing directives.  Lead public relations and media relations communications 

efforts.  Maintain active competitive marketing activity database.  Report directly to President/COO, 
providing one-on-one project updates and strategic input. 

Key Contributions: 

� Lead development and implementation of new beverage marketing program, including new 

menu, resulting in 20% increase in beverage sales revenue within first two months of launch. 

� Leveraged exclusive sponsorship arrangements to produce approximately $180,000 revenue in 

less than a month’s time with a total investment of less than $2000. 

� Developed and Implemented inventory management solution to reduce menu printing waste 

and improve restaurant compliance, resulting in a projected annual savings of $250,000. 

 

MARKETING PROJECT MANAGERMARKETING PROJECT MANAGERMARKETING PROJECT MANAGERMARKETING PROJECT MANAGER, 2004 – 2005  
Company Two 

Managed the execution of multiple projects from concept stage to final production including 

product and retail packaging design, product photography and TV commercial shoots, media 
placement, etc.  Communicated product, packaging and safety testing requirements to Hong Kong 

and Chinese manufacturers.  Directed and managed outside contractors such as graphic artists, 

sketch artists, sculptors, and photographers.  Drove tight marketing and development schedules to 
on-time completion.  Reported directly to President/Owner, providing one-on-one project updates 

and strategic input. 

Key Contributions: 
� Successfully managed entire launch cycle of three new products  from concept to shelf, 

including product and package design, safety testing, media placement and sales 

presentations to retailers, resulting in nearly $3 million in new sales revenue. 

� Established new factory relationship with Chinese manufacturer, resulting in greater efficiency 

and significant cost savings. 

Company Three 
 

Designed and managed various promotions and incentive programs to add emphasis to product 

lines.  Performed quantitative and qualitative analyses of product sales performance and various 

programs.  Assisted in planning and facilitation of various meetings (monthly announce meetings, 
quarterly key account meetings, annual business review meetings, etc.).  Created presentations and 

presented marketing plans to various levels of Ingram management.  Acted as communication 

leader between corporate and sales staff via newsletters, broadcast voice and electronic mail 
messages, and various e-business sites.  Designed unique and creative incentive programs product 

lines.  Managed partnership arrangement (including budgets, projects, and personnel). 

Key Contributions: 
� Working with retail marketing professionals and brand assistants, successfully implemented  

largest video promotion ever  and one of the most successful chain-wide promotions in their 

120-year history. 

� Designed, developed and administered nationwide, multi-chain sweepstakes.  Promotion 

generated record sales for all three chains and minimized product returns.  

 
 

 

 EEEEDUCATIONDUCATIONDUCATIONDUCATION     
 

 

 

 

 

Master of Business AdministrationMaster of Business AdministrationMaster of Business AdministrationMaster of Business Administration    
Xxxxxxxx Xxxxx College of Business 
Xxxxxx Xxxxxxxxx Xxxxxxxxxxxx 

Bachelor of Science in Organizational CommunicationBachelor of Science in Organizational CommunicationBachelor of Science in Organizational CommunicationBachelor of Science in Organizational Communication    
Xxxxxxxx Xxxxxxxxxx 

 

 

 
 

 
 
 

 

 

 

 

 

 



Xxxxx X. Xxxxxx ((((AFTERAFTERAFTERAFTER)))) 
 
Phone: 555-555-5555 

5555 Xxxxxxxx Lane 
Xxxxxxxxx, XX 55555 

 
xxxxxxxxxxx@yahoo.com 

 

SUMMARY OF QUALIFICATIONS    
 

Marketing Executive with proven success in designing, managing and executing initiatives that 
strengthen corporate identity, brand awareness, e-presence, product/service knowledge and 
competitive position. 
 
Demonstrated ability to develop, plan and implement all facets of communication, product 
management, promotions, advertising and creative functions. Solid understanding of cutting-edge, 
new media marketing tools and trends. Uses collaborative style and innovation to strengthen 
revenue, profit and competitive market position. 

 

AREAS OF EXPERTISE 
 

Integrated Marcom Strategies  PR / Media Relations Product Management Brand 
Management  

Product / Program 
Management 

Client Relationship 
Management 

Advertising / Promotions E-Commerce 

Corporate Communication  Direct Marketing Programs Training Program 
Development 

Budgeting 

SELECTED ACHIEVEMENTS 
 

• Increased sales 20% in 2 months by leading development and rollout of beverage marketing plan including new 
menu launch. 

 

• Leveraged nominal $2K budget to generate $180K in <30 days through exclusive sponsorship arrangements 
with the Tennessee Titans and the area’s minor league baseball team; delivered outstanding 10%+ direct mail 
response rate. 

 

• Spearheaded entire launch cycle for 3 product introductions, from concept to commercialization; delivered 
$3+ million in new sales revenue through major retailers including Wal-Mart, Toys R’ Us and Target. 

 

• Shaved 30% from manufacturing expense while dramatically improving order quality, accuracy and shipping 
efficiency by sourcing new supplier in China and establishing favorable working relationship. 

 

• Directed marketing and advertising campaigns resulting in record-breaking Xxxxxx video sales for Safeway, 
Giant Eagle and Longs Drugs, as well as the most successful chain-wide video promotion in Xxxxxx’s 120-
year history. 

PROFESSIONAL PROFILE 
 

Creative force and forward-thinking strategist with “dead-on” market instincts who consistently delivers 
positive outcomes. Results-driven leader with unique perspectives of both big-picture focus and detail 
orientation. Polished communicator with outstanding analytical and interpersonal skills. Navigates 
comfortably at all organizational levels.  
 
Relationship builder and team player with an upbeat approach who fosters constructive work environments 
and moves organizations forward to achieve objectives. Provides clear, focused strategies and guides teams to 
top performance. 

 

 

MBA, Xxxxxxxx X. Xxxxx College of Business, Xxxxxx Xxxxxxxxx Xxxxx Xxxxxxxxxx, 2004 
BS, Organizational Communication, Xxxxxxxx Xxxxxxxxxx, 1997 

 
President, Alpha Kappa Psi (professional business fraternity chapter); grew membership 140% 

Transportation / Communication Volunteer, 2000 Summer Olympic Games, Atlanta 
Hurricane Victims Assistance, Healing Hands International 

Xxxxx X. Xxxxxx 
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EXPERIENCE 
 

COMPANY ONE  Fall 2005 – 
Present 

Instructor, Marketing 

• Recommended by professor for adjunct teaching position, then asked to accept full-time position. 

• Instructs 5 class sections per semester, with total of 150+ students. 

• Courses include: Principles of Marketing, Marketing Communications (Advertising & Promotions) and Services 
Marketing. 

 
COMPANY TWO 2005 – 2006 
($500 million company with 140 location; divested by Xxxxxxx Xxxxxx and sold to private equity firm) 

Marketing Services Manager 

• Conceived and directed full range of marketing strategies and initiatives including new product ideas, 
promotions, PR, communications, menus, media placement, Web site, and agency relations. Managed $1.5 
million marketing budget. 

• Saved $250K annually, dramatically reduced waste and improved restaurant compliance by developing and 
implementing an inventory management solution for menu printing and auto-ship distribution. 

 
COMPANY THREE 2004-2005 
($20+ million manufacturer and distributor of toys and games) 
Marketing Project Manager 

• Managed on-time and on-budget rollout of 3 new products from concept through manufacturing and 
presentation to major retailers, including Target, Toys R’ Us and Wal-Mart. Met all manufacturing, delivery 
and sales objectives. 

• Directed product and package design, safety testing, media placement, sales presentations, photo shoots, 
collateral development, schedules, package design, media and photo shoots.  

• Ensured product, packaging and safety requirements with manufacturers in China and Hong Kong. 

• Established and negotiated relationship with Chinese manufacturer, significantly decreasing product and 
shipping costs. 

 
COMPANY FOUR 1998 – 2004 
(nation’s largest distributor of home entertainment products) 

Xxxxxx Brand Manager / Analyst 

• Created and led promotions, delivered presentations and managed incentive programs to enhance sales of 
Xxxxxx product lines. Conducted quantitative and qualitative analyses of sales and program performance. 

• Managed partnership between Xxxxxx and Xxxxxx including projects, budgets and staff. 

• Emceed multiple sales conferences, planned and facilitated business review meetings, presented marketing 
plans and acted as communications liaison between Xxxxxx corporate and Xxxxxx sales force. 

• Headed video promotion for Xxxxxx, hailed as one of the most successful promotions in their 120-year 
history.  

• Designed and managed sweepstakes for the video release of Xxxxxx, producing record sales for 3 major 
chains. 

ADDITIONAL WORK EXPERIENCE 

 
• Provided research and analysis on international expansion for Xxxxxx-based startup, Xxx Healthcare 

Solutions, 2005 
 

• Created “serenity room” for Xxxxxx company health fair, resulting in such high level of employee acceptance 
that the model was adopted corporatewide, and morale-boosting events were provided for the staff on an 
ongoing basis. 

 

• Extra in major motion picture (Xxx Xxxx Xxxxxx), 2001 
 

• Internships: Xxxxxx Healthcare, Xxxxxx Xxxxxxxx, summer positions: Xxxxxxxx Park and Xxxxxxxx Hotel 


